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Distribution
Ecosystem

A New Approach
to Content Marketing
and Branded Content

Components
 1. Identify customer/brand advocate.
 2. Identify campaign key communication points.
 3. Interview customer via phone.
 4. Draft press release (using customer quotes).
 4. Create audio podcast from phone interview.
 5. Create video testimonial using audio podcast
  and company visuals.
 6. Create Q&A (PDF or HTML) based on customer 
  interview.
 7. Distribute press release via newswire and individual 
  editorial pitches.
 8. Post/promote testimonial on Facebook and Twitter
 9. Utilize Facebook Live for presentation or live
  interview.
     10. Measurement and reporting of results and 
  social media engagment.
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